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PRESIDENT
ALUMNI ASSOCIATION

MESSAGE
        FROM THE 

What an exciting time to be an alumni of Durham 
College — our college is growing in its enrolment, pro-

grams, facilities and reputation, and as alumni there are more 
ways than ever before to stay connected.
 That is why I am so pleased to be introducing myself to 
you as the new president of your Alumni Association.   I 
am in my 13th year as a faculty member within the School 
of Justice and Emergency Services, a graduate of the Legal 
Administration Program,  a supporter and promoter of 
Durham, and take great pride in knowing where we are 
today as an Alumni Association – we are nearly 62,000 
members strong and growing each year. It is rewarding, as a 
graduate and faculty member, to know that we are the fastest 
growing college in the province and to see all the new oppor-
tunities for current and future students.
 Our Alumni Association has been served very well by out-
going president Lillian Jacoby. Under the leadership of Lillian 
and the other volunteer Board members, we have introduced 
some wonderful and exciting new initiatives over the past six 
years, including: 
•	 Over $42,000 in scholarships/bursaries to assist  
 current students; 
•	 Contributing $50,000 to the Building for Our Future 
 campaign;
•	 Establishing an Alumni of Distinction Wall for our 
 Whitby Campus;
•	 Generous donations from our new infinity partners; and
•	 New off-campus benefits for both current and  
 future alumni. 

 All of these successes are raising the profile of our Alumni 
Association and in the months and years ahead; I look for-
ward to the many new opportunities for our alumni commu-
nity to make its mark, with assistance from Durham College 
alumni relations officer, Lori Connor. One of our newest 
initiatives this year was our Graduating Class Gift campaign 

at Spring Convocation. New graduates were asked to donate 
$20.13 in support of our scholarship and bursary funds. It’s 
a way to mark their special day in a way that will help our 
students for years to come.
 If you are already not doing so, I encourage you to fol-
low us von Facebook and to visit us at www.durhamcollege.
ca/alumni to view your alumni benefits and to take part 
in our new Graduating Class Gift campaign. I can’t wait 
to hear your alumni story or thoughts on how the Alumni 
Association can further assist you.

Sincerely,

Lesley Wagner
Legal Administration, class of 1985

President, Durham College Alumni Association
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BY DALE BRUSSELERS
PHOTOS COURTESY OF AMANDA DE SOUZA

If you can make it there, you can make it anywhere. Frank 
Sinatra said it about New York, and a 2007 Durham College 

Advertising grad is proving it’s true. 
 Amanda de Souza left college with a keen professional 
mind and an artistic background focusing on singing and 
painting. She set out to find a career that could encompass all 
her passions.
 Today you can find her working in NYC as the senior 
graphic designer for W Magazine, a Conde Nast publication.
 An accomplished painter, her work has also been featured 
in three art exhibitions in Soho, Harlem and the Upper West 
Side, with another upcoming show in Brooklyn. Also, de 
Souza has furthered her art career by joining two art groups, 
Collage and the The Art Kartel.
 “I consider my involvement in the New York art scene to 
be one of my greatest successes here in New York City and 
cumulative to all my years working in creative positions since 
graduating,” said de Souza, who paints with both acrylics and 
watercolours, in addition to her graphic design artistry.
 Prior to working for W Magazine, she was employed as 
a lead graphic designer for Purewow, where she produced 
campaigns for companies like Bailey’s and Starbucks. That 
opportunity came up following a gig at Justin Timberlake’s 
restaurant, Southern Hospitality, where she was a community 
manager and graphic designer. She also worked for iBroad-

way, a Broadway ticket and information website, where she 
held the same positions. 
 “If you’re wondering why I moved around so much, it’s 
just what it takes to ‘make it’ in New York City and find your 
niche,” says de Souza.
 She still attributes a great deal of her success to the three 
years spent at Durham College and professors like Dawn Salter.
 “If professors could create a ‘model’ student, that student 
would beAmanda,” says Salter. “Amanda embraced every 
challenge and thrived in the execution of any task while main-
taining a contagious enthusiasm. Her creativity and passion in 
performing such a wide variety of roles served as a great inspi-
ration for both her classmates and faculty.”

“I consider my involvement in the  
New York art scene to be  

one of my greatest successes here  
in New York City and cumulative  

to all my years working in  
creative positions since graduating” 

 First hired as a junior graphic designer at Engagement Labs 
(formerly MTHRTY Communications Inc.) in Toronto, de 
Souza honed her skills working on campaigns for major com-
panies like Rogers, Coors, Rock the Vote and Universal. She 
quickly proved her worth and after a year was promoted to lead 
graphic designer, writer and producer. However, shewas not yet 
satisfied. A passionate performer as well, de Souza gained some 
perspective from a peer while performing in Toronto.
 “During a production of RENT I was in, in Toronto, I was 
talking to a girl who wanted to move down to New York to 
pursue an acting career and I thought, well maybe I can do 
that, but in graphic design,” said de Souza.
 She set to work vigorously applying to jobs and commut-
ing back and forth to New York City for interviews until she 
got her first offer from a theatre press office, Boneau/Bryan-
Brown. Working as an account executive assistant, de Souza 
gained a great deal of experience representing Broadway 
shows for the Roundabout Theatre Company. 
 An artistic maverick and professional success, 27-year-old de 
Souza has only just begun to show New York what she is capable 
of but says that she’ll always remember where she got her start.
 “I will never forget about Durham, it’s where I learned the 
marketing and business side of my passion, which has allowed me 
to excel in both my careers,” said de Souza. “I just always feel like 
you should be moving forward and asking ‘what’s next?’”

Artist maverick and 
Advertising grad 

Amanda De Souza 
has a lot to smile 

about since moving 
to NYC

Bright Lights, Big City
DURHAM GRAD MAKES IT IN NYC

Lauryn - A hauntingly beautiful tribute of R&B legend, 
Lauryn Hill combining water colours and graphic design.

Hello Brooklyn - A stunning acrylic painting  of the 
Brooklyn Bridge at sunset

The Chrysler Building - A new perspective on a New York 
City landmark captured with acrylic paints

Hella Good - A hella cool water colour of Gwen Stefani 
encompassing graphic design elements

Advertising grad Amanda de Souza is now working in New York City and,  
in her spare time, spreading her artistic wings with several shows of  

her art work, samples of which appear below.
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In the sports marketing world, they dominate the boards. 
Their impressive client line-up speaks to their consumer 

insight, creativity, experience and innovation. What Roy 
Roedger, two-time hockey Olympian, began in 1988 as a small 
marketing agency has evolved into a powerhouse. Obtaining 
Gatorade as the agency’s first and longest-standing client 
helped in that evolution. 
 Considered “The Hockey Experts” in Canada, SDI 
Marketing now has seven offices spanning three countries, and 
is looking to expand. A key player leading the team is Andy 
Harkness, senior vice-president and Durham grad who has a 
passion for hockey – and his career.
 Harkness has been with SDI for 17 years, during which 
he has successfully negotiated sponsorship agreements with 
every professional and elite sports organization in North 
America. Always on the lookout for new opportunities, SDI 
started an NHL player agency business in November 2012 
with Harkness at the helm.
 “We represent hockey players anywhere from their junior 
right through to their pro careers now. We’ve brought in 
Darren Ferris, a long-time sports agent with the Orr Hockey 
Group, as a partner. He’s had Taylor Hall, Jason Spezza, the 
Staal brothers, Skinner, two or three first overall picks in the 
NHL. We’ve brought him in to lead that organization for us.”
 In 2006, Harkness signed a 17-year-old Sidney Crosby 
while he was playing in Rimouski, Que. At the time, SDI had 
not yet signed with the NHL and Crosby provided the link 
they required to align Gatorade with hockey. Their strategy 
paid off as Crosby’s career took off and consumers began to 
see Gatorade’s connection to the NHL. During his time at SDI, 
Harkness has been involved with arranging many significant 
sponsorship arrangements, but landing a deal with the NHL 
has been a highlight of his career, he says.

 “We were excited when we signed the NHL a year after 
coming out of the lockout ordeal of 2006. We had spent the 
previous seven or eight years trying to link Gatorade to the 
NHL, without having a formal sponsorship.”
 Success comes when preparation meets opportunity. For 
Harkness, opportunity arose when he came across a posting 
for an internship with SDI. Successful applicants were dele-
gated to work with either a Gatorade or a FedEx campaign.
 “It was just right place, right timing. They needed some-
body to work on a FedEx hockey program with the Ontario 
Hockey League, and because of my background with the 
Barrie Colts, and I knew most of the people in the league  — I 
was a great fit that way.”
 When the eight-month internship came to an end, a regional 
representative for Gatorade in Vancouver was leaving the com-
pany and Harkness moved to Vancouver on three days notice to 
fill her position. It was his first Gatorade job for the agency and 
it kick-started his progress to the top ranks of the agency.
 “I worked my way up from an intern, to account manager, 
to account director, to VP – to senior VP.”
 His advancement unknowingly began when Harkness 
enrolled in Durham College’s one-year, post-gradute Sports 
Administration program. Harkness completed a semester-long 
field placement with the Barrie Colts Hockey League and contin-
ued to work with the Colts for nearly two years. His role as an as-
sistant, or as he says,  “gofer” to the director of Hockey Operations 
proved beneficial when applying for the internship at SDI.
 Any hockey or sports fan can appreciate the success 
Harkness has experienced with SDI, along with the perks of 
his job — he is regularly in contact with players, trainers, head 
coaches and owners. When not working, he fills his time with 
his family. He and his wife have two daughters, ages 3 and 5. 

“I worked my way up from an intern, 
to account manager, to account 

director, to VP – to Senior VP. ”
 “I travel and work a lot so my wife is the one who has the 
main role there, making sure they’re at ballet, and everywhere 
they need to be. I try to have breakfast with my girls every morn-
ing, and to make sure I kiss them goodnight every night.”
 As for the future, Harkness will continue to challenge 
himself while striving to further enhance SDI’s position in the 
sports marketing world. He says developing the hockey agency 
will be a big focus for him, along with succession planning and 
talent development.
 “You’re only as good as your last game, so to speak. We 
need to continue to deliver.” 

Grad Andy 
Harkness is senior 

vice-president at 
SDI Marketing, 

where he initally 
began as an intern.

SPORTS, SUCCESS  
       and SDI
PHOTO AND STORY BY KAILEE SOMERS

A Career
that Packs
a PUNCH

           
       BY MELISSA MCDOUGALL 

PHOTO COURTESY OF ISABELLE HODGE

Tap out! Tap out! His hand hits the mat repeatedly as he 
slowly loses energy while held in a chokehold. The referee 

calls it and he is freed from the winner’s grip. Sweat and blood 
trickle down his forehead. The cheering crowd blurs through 
his puffy eyes. His team rushes over, helping him gain his 
strength.  The audience roars for the victor. Cameras flash 
and television screens replay. This is the Ultimate Fighting 
Championship (UFC), the Mixed Martial Arts sport taking 
over the world. But behind all that blood and sweat is a team 
of publicists and office staff putting just as much energy into 
their work as their fighters. 
 One of those people is UFC’s senior publicist and Durham 
College grad Isabelle Hodge, who couldn’t have imagined she 
would be moving to Las Vegas to work at UFC headquarters. 
 But adapting was rather easy for her, as she loves to travel, 
and she has visited many different countries. Assuming Vegas 
was filled with tourists and gamblers, Hodge found a whole 
other side to it than just the strip. Her most memorable trip 
with the UFC was to Brazil, where she was amazed by their 
passion for the MMA sport, she says. 
 Hodge is responsible for organizing media strategies and 
promotions for the longest-running sports reality television 
show, The Ultimate Fighter, on FX Network. Along with 
working in the company of media and the athletes, she also 
executes strategies for UFC, including positioning, and 
crisis communications, and works with ancillary businesses 
such as UFC Fit, UFC GYM, UFC Fan Expo, branded ap-
parel and video games. 
 The UFC publicist has more in common with her fighters 
than she may think, with her interest in hands-on opportu-
nities. She said her main attraction to Durham College, and 
colleges in general, was the internship possibilities. When she 
finished the Sports Administration program, Hodge snagged 
an internship at Tennis Canada. She spent eight years there, 
working in Public Relations. During that time, she got to be 
involved in building the grass roots of tennis in Canada, in-

cluding working on the Rogers Cup. She then moved on to the 
Women’s Tennis Association (WTA). There, she was in charge 
of writing press documents and organizing media conferences 
and events. Hodge also handled bilingual correspondence 
among media contacts, spokespeople, executives and ath-
letes. Following her job at Tennis Canada, Hodge joined the 
Olympic Committee for the 2010 Olympic Winter Games in 
Vancouver. It was this job that led her to the UFC.
 “My boss at the Olympic Committee had ended up moving 
over to head up Public Relations in the (UFC’s) Canadian 
office,” said Hodge about getting her job with the UFC. “They 
wanted to bring in people with a lot of different backgrounds.” 
She was then offered the job at the Las Vegas headquarters. 
 After working in Public Relations for Tennis Canada, the 
WTA and the 2010 Winter Olympics, she never would have 
predicted adding the UFC to her resume. The new, 20-year-
old sport has taken the world by storm but is hardly as reputa-
ble as most sports. 
 “People laugh about this all the time. I couldn’t have been 
further away from working with an organization like the UFC 
if I had tried,” says Hodge, “having eight years of tennis and 
after, the Olympic Committee, two of the most politically cor-
rect, proper organizations, then to what is the UFC.”
 Hodge couldn’t have been more grateful for all the experi-
ence Durham College taught her, and let her gain through her 
internship. She has been able to travel the world and has had 
a wide variety of opportunities offered to her. With all sorts of 
experience under her belt, Hodge is facing the challenges com-
ing her way one swing at a time. 

Durham grad 
Isabelle Hodge is 
enjoying her job as 
a publicist with the 
UFC in Las Vegas.
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   LONDON
           CALLING On the weekends she can be found in central London 

sightseeing everywhere possible — from viewing exhibi-
tions at the Tate Modern, to pubbing in Camden, thrift shop-
ping in Shoreditch, and bicycling along the River Thames.
 Born and raised in Courtice, Ont., 25-year-old Emily 
Palonen is the consumer marketing co-ordinator for interna-
tional skin care company Dermalogica in the United Kingdom.  
 Dermalogica is a privately-owned company headquar-
tered in Los Angeles, with offices in over 50 countries, and 
sales in over 80. 
 As consumer marketing 
co-ordinator, Palonen man-
ages the consumer market-
ing program, planning and 
implementing promotions 
in all 17 of their retail lo-
cations across the United 
Kingdom. She handles all 
the marketing in the loca-
tions, including in-store 
merchandising, planning 
and executing unique on-counter activities and events, as well 
as building external brand partnerships driving consumers 
into stores and much more.  
 “Marketing means having a million things on the go at any 
given time, or so it feels,” says Palonen.  
 She started her career in Toronto but through the power of 
social media, via a tweet, stumbled upon the job posting for 
Dermalogica, and took the leap of faith.
 “My overall experience at Dermalogica has been amazing. 
I’ve worked with such inspiring, intelligent and wonderful 
people. I love the company for being especially quirky, for-
ward-thinking and focused on ensuring women are successful 
in their business practices worldwide,” says Palonen. “While 
head office is based in California, it is an international com-
pany, equating to international transfer opportunities. This 
was obviously a big draw for me, one that I have taken advan-
tage of. It’s been the best experience of my life.” 
 In the last year she jumped at the chance to transfer from 
the Canadian office to the UK office.  
 “The move was easy, simple and seamless. It was a bit 
insane how everything worked out so well, making me feel 
completely certain I was exactly where I needed to be. I was 
beaming with positive energy because I was so excited to make 
the move and take on the world. Still am.” 
 Palonen’s array of education and work experience has 
prepared her for her current career. Initially studying a year 
of fine art at the University of Western Ontario, she switched 
to Durham’s Journalism (Print) program, graduating in 2008. 
After editorial internships at FLARE and FASHION Magazine, 
Palonen worked in communications for about five months 
before deciding to obtain a certificate in Image Arts with a 
specialization in New Media from Ryerson University. 

 “I will always seek further education, to grow, improve and 
change. I’ve gotten where I am by saying ‘yes’ to all opportu-
nities and stepping out of my comfort zone in the biggest way. 
It’s allowed me to develop and discover what I’m capable of.”  
 When not building brand awareness and merchandising for 
Dermalogica, Palonen lives in Wimbledon, Southwest London. 
Her favourite place in the city is on the rooftop of a modern 
shopping complex called One New Change, across the road 
from St. Paul’s Cathedral (which is also her favourite building 
in London).  

 “The view of the city 
from here is incredible! 
London is such a unique 
balance and marriage of 
both modern and historic 
architecture, making it one 
of the most beautiful cities 
I’ve ever been to.”

Journalism grad 
Emily Palonen 
enjoys an afternoon 
of sight-seeing 
along the Thames 
in London, 
England, where 
she is working 
as the consumer 
marketing co-
ordinator for 
Dermalogica 
Skincare.

Journalism grad 
Emily  Palonen 
stands beside a 
painting by her 
favourite artist, 

Gustav Klimt, while 
on a trip to New 

York City. 

Palonen enjoys 
travelling and has 
been to many places 
including Spain, 
Dominican and 
France.

BY ASHLEY MANSFIELD
PHOTOS COURTESY OF EMILY PALONEN

“I will always seek further education, to 
grow, improve and change. I’ve gotten where  

I am by saying ‘yes’ to all opportunities  
and stepping outside of my comfort zone  

in the biggest way. It’s allowed me to  
develop and discover what I’m capable of. ”
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Jake Uddenberg
BY KRISTA PIROCCHI
PHOTO COURTESY OF JAKE UDDENBERG

What started as a hobby for 
Durham College grad Jake 
Uddenberg has become a 
full-blown career. 
 It has been three 
years since Uddenberg, 
who goes by Jake Michael 
for business purposes, 
established Jake Michael 
Multi-Media Art & Design, 
a company that is gaining 
more and more attention 
around the GTA these 
days doing promotional 

work for small businesses such as websites, print design 
and promotional videos.
     It was when Uddenberg started attending Durham 
College in 2009 that he felt a passion for photography, after 
realizing how far he could take his talents. 
 “I always had a knack for video and art ever since I was a 
child. I can remember my dad making these home videos for 

us pretending to be Santa Claus, and he would edit them and 
make it look magical. We loved it,” he says.
 To Uddenberg nothing is more exhilarating than portrait 
photography. “Nothing makes me happier than capturing a 
look or expression that shows someone’s natural beauty,” he 
says. “Anyone can get behind a camera and take a picture, but 
it takes skill and experience to make a subject feel confident and 
comfortable in front of it, and I hope I can do that for people.”
 Hard work seems to be paying off for Uddenberg as his 
success continues to grow. He is currently working on many 
wedding projects and running Van Michael, a clothing line, 
with his best-friend Austin Van De Ven.
 “There are a lot of great photographers out there, but what 
sets me apart is my strong attention to detail. I’ll put every-
thing I have in me to make sure the client isn’t getting any-
thing less than the best,” he says.
 It’s easy to be seen as just another college kid with a camera 
when looking for work, but Uddenberg has an ability to ex-
press to his clients that he works non-intrusively, and most of 
his work evolves from pure and natural expressions, which are 
important in a good photo. 
 “I make it clear that I am there to capture every bit of im-
portance without being in the way,” says Uddenberg. “But if I 
see a creative shot I think they’d appreciate, I’ll provide some 
instruction as to what needs to be done.”

Designing A Career
Austin Van De Ven
BY TRICIA BROWN
PHOTO COURTESY OF AUSTIN VAN DE VEN

Juggling 101 may not have 
been a course in the Graphic 
Design program, but 2011 
grad Austin Van De Ven 
manages to successfully 
keep several balls in the air. 
By day he is an art director 
at Elvis Communications 
in Toronto. At night he 
manages Van Michael, a 
clothing line he co-founded 
with a classmate. 

     The 24-year-old landed 
his job as an art director af-

ter completing his field placement at Elvis Communications in 
the third year of the Graphics program. 
    “Working during the day as a graphic designer is a fulfill-
ing career and something I know I can enjoy getting up for 
each morning. Getting home does not allow for much down-
time. When I get in from a busy day I have to make sure I’m 

ready to devote time to my second job — managing Van 
Michael,” says VanDeVen. 
 He describes Elvis Communications as an all-around ad-
vertising agency. They do anything marketing-related from 
creating billboards to commercials or websites. His respon-
sibilities include all decisions involving visual elements, ev-
erything from styles to moods and messages. Through Elvis 
Communications he has worked on upcoming launches for 
clients like Duracell and Coca-Cola.  
 When he leaves his day job his focus switches from bill-
boards and commercials to a wearable version of his graphic 
visions. Two years ago he and a former classmate, Jake 
Michael, started Van Michael clothing, a company that allows 
Van De Ven to express his creativity by creating hoodies and 
T-shirts. Recently they launched a line of woman’s apparel. 
The two have created a brand available from their online store, 
as well as at Scotties, a store in Whitby, Ont.  
 “I used to skateboard, so basically I always knew I wanted 
my own brand. That’s where the inspiration came from. I 
wanted something I could create and call my own,” says Van 
De Ven. “The goal is not to live forever, but to create some-
thing that does. Even when I’m gone, I want the brand to be 
remembered.”
 For more information about the clothing line, visit  
www.vanmichael.ca.

Graphic Design 
graduate Austin 

Van De Ven , art 
director at Elvis 

Communications 
and  co-owner 

of Van Michael 
clothing, sporting 

his designed attire.  

Graphic Design 
graduate Jake 

Uddenberg 
is currently 
a freelance 

photographer 
as well as the 
co-owner of a 

clothing line called 
Van Michael with 

partner Austin 
Van De Ven.

Business student 
Brad Van 
Hartingsveldt’s 
game face at a 
Durham Lord’s 
men’s volleyball 
home game.

BUMP, 
   SET,
       SPIKE!
BY ANDREW CHAPADOS
PHOTO COURTESY OF BRAD VAN HARTINGSVELDT

Being referred to as a star player by his coaching staff and 
having a reputation for committing few (if any) errors 

has not gone to Brad Van Hartingsveldt’s head. Nor has being 
named OCAA East Region Rookie of the Year. 
 “It’s nice to be recognized for your personal accomplish-
ments and success, but it’s the team goal that motivates you as 
a player — and the success of the team is more important than 
personal accomplishments,” says Van Hartingsveldt. 
 “Coming into this year was no different than last year — we 
still had the same team goal for the season. We want to win, 
that’s the goal we’re all working together to achieve.”
 His 6'5" stature may be natural, but it is his desire to win 
combined with his affinity for regularly shutting opponents 
down at the net that  made him an easy choice for the award.
 While the Lords didn’t make the podium at this year’s pro-
vincial championsips, Van Hartingsveldt contributed to their 
effort there by scoring 25 points. The team finished the season 
with an overall record of 23 wins and 9 losses, making it the 
fifth season in a row they had racked up more than 20 wins.
 Growing up in Newcastle, Ont., 23-year-old Van 
Hartingsveldt spent most of his time doing two things: watch-

ing volleyball and playing volleyball. With his older siblings 
setting the trend for the family in the sport, his parents soon 
provided all the support needed to get their younger son into 
volleyball soon thereafter through the Ganaraska Wolves vol-
leyball club, based out of Courtice, Ont. With an older sister 
(Rachel) playing at the collegiate level for Mohawk College, 
it wasn’t long before Van Hartingsveldt could see what it was 
like to play his favourite sport at an elevated level. 
 Fast forward to Monday, May 3, 2010, a day that would 
undoubtedly change the Van Hartinsveldt family’s life forever. 
The year before Brad joined the Durham Lords volleyball 
program, tragedy struck just over 30 km away, near his home-
town. Older sister Rachel, 21, perennial allstar player and three-
time OCAA bronze medalist, passed away in an automobile 
accident. She was in her fourth year of Mohawk’s Child and 
Youth Worker Program before her life was taken. Also lost in 
the accident was the life of her unborn child Kaylee Elaine. 
 In a time when athletes are popular public figures, many 
believe student athletes have it easy. However having an athletic 
commitment is much like having a job — the show must go on.  
 “Balancing school, sports, and a personal life is hectic, but 
it progressively becomes manageable throughout the season,” 
said the Business student, who is majoring in Operations 
Management this fall. 
 High-level collegiate athletes often find themselves either 
in school or training seven days a week, finishing games then 
preparing for the next and eventually getting home to do 
school work. With the perseverance Van Hartingsveldt has 
shown, it’s no wonder he has made balancing such a hectic 
lifestyle look as easy as bump, set, and spike. 
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for the Love 

of Sport
BY ALEX DOWN
PHOTO COURTESY OF SHANNON GALEA  
AND DURHAM COLLEGE

Begin with ambition, toss in a little adventure and execute 
with raw talent, that’s what makes this former Durham 

Lords pitcher and international athlete the woman of the hour.
 Shannon Galea has taken a great leap of faith (literally) 
and recently signed with the team Sydenham Kereru on the 
other side of the world: Christchurch, New Zealand.  After 
she joined the team they won the 2013 Premier Women’s 
Canterbury Championships. “The more I travel, the more I 
learn about myself and the world. It really changes your per-
spective on life as your goals are constantly evolving,“ says 
Galea. Her New Zealand experience isn’t the first time she’s 
helped an international team to success. 
 Once Galea finished her varsity career she admits that she 
was scared of what was next. “As I got older as a pitcher, I 
learned you need to be throwing all the time,” she says. Upon 
graduating from the Sports Management post-graduate pro-

gram at Durham College, Galea made her own opportunity 
by contacting and signing with a team in Holland. 
 “I figured, what’s better than to go halfway across the 
world, compete in their league, train every day, and work 
and teach a sport that I love. It’s just so neat to see how sport 
has developed over time in different places,” says Galea. 
 Her team, the Gryphons, based out of den Bosch, 
Holland, came fourth in the Holland professional league and 
qualified for the European Cup held in Italy in the summer. 
“Playing overseas as a foreign athlete, you’re getting so much 
coming at you all at once,” says Galea. Not only is there a 
language barrier, but also the food is different, and we all 
know how important food is to athletes. 
 “Playing in a completely different environment, it is just 
so interesting to see what you can do with it.” Just because 
she caught the travel bug, doesn’t mean she hasn’t stayed 
true to her roots. “I would say hands-down our mentality 
and development are much stronger in Canada in terms of 
training and structure, but their strike zone is a little smaller, 
forcing me to learn to be more patient. It toughened me up.”
 Curiousity and drive is what led her to use her last year 
of eligibility at Durham College in 2011 as a springboard for 
another year of adventure. “I felt I had unfinished business 
at Durham because I grew up watching the Durham Lords 
and in the Oshawa organization,” says Galea. The full-circle 
felt natural and fitting as she closed up her Canadian varsity 
career with a National title pitching for the team. 
 “It felt amazing to win a championship for them as well. 
Win one at Mac; win one at Durham. It was a great way to 

finish off,” says Galea, who attended McMaster University 
fresh out of high school. Not only did she pitch for 
McMaster, but she also did varsity track and field, and spear-
headed the women’s varsity squash team. 
 Shortly following her undergraduate degree, Galea at-
tended teacher’s college at UOIT for a specialization in 
Physical Education, and joined the varsity rowing team. 
 “Rowing, like softball, is such an individual sport, but 
there’s so much of a team component to it. It’s so cool that 
you get to learn how to rely on others and learn more about 
yourself as an athlete at the same time.” 
 Growing up in Oshawa and throwing the ball around with 
the neighbourhood boys, Galea’s first-ever pitch was natu-
rally overhand. “My parents signed me up for softball and 
here I am thinking I’m going to be the next Joe Carter for the 
Toronto Blue Jays.” But for her, it’s not just about the strikes. 
 “I love the control of the game. It’s kind of like an art. 
You’re on that mound and you’re there to exude a certain 
kind of confidence only you know, and the other eight peo-
ple behind you must feel it at the same time,” says Galea. 
 “I’m still not ready to end my adventure and my search 
for understanding sport abroad. I’m getting a taste for the 
talent and it’s absolutely honourable. Maybe one day I’ll do 
something with all the information I’ve gathered — or maybe 
I’ll just become your typical phys. ed. teacher who has crazy 
stories of their travels.”

Durham College 
and UOIT grad 
Shannon Galea 

skydiving 
12,000 ft. above 

Queenstown, New 
Zealand.

Former Durham 
Lords softball 
pitcher Shannon 
Galea throwing 
windmill.
(DURHAM COLLEGE 
FILE PHOTO)
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SHE SHOOTS
SHE SCORES
BY ALEXANDRA GREGORY
PHOTO COURTESY OF JULIE YOUNG

Players enter onto the freshly-cleaned ice as a rock song 
blasts throughout the arena. With the clock set for 20 

minutes, the players meet at the centre, and the puck is 
dropped. The atmosphere is electrifying as they battle it out. 
After two hours, the final buzzer sounds, the players go to the 
locker room and the fans drive home. This is where Sports 
Administration grad Julie Young’s work begins.
 As the director of communications with the NHL for the 
last five years, Young lives and breathes hockey. She and her 
department deal with anything from the on-ice product to the 
off-ice community/business side. Her role is never the same. 
One day she could be writing a news release on a player’s 
promotion, the next she could be organizing and completing 
television and radio tours for marketing campaigns. 
 “Probably the diversity of daily assignments is the most-
surprising and refreshing aspect. Also the amount of time as it 
relates to off-hour availability – evenings, weekends, etc.  When 
you work in a business where the main product is live in evening 
hours, you must adjust your schedule accordingly,” says Young.
 Growing up in the small town of Sherkston in the Niagara 
Region, Young had always been a fan of hockey, whether 

it was playing it with her three brothers and neighborhood 
friends on her family’s backyard pond, or watching Hockey 
Night in Canada on a Saturday night with her family. After 
high school, she earned a Kinesiology and Psychology degree 
from York University. Then, she entered Durham’s one-year, 
post-diploma Sports Administration program. 
 “I give credit to Durham College for ‘dropping the puck’ 
on my career in sports/hockey.  My big break came from my 
internship opportunity in the Sports Administration program.  
For my placement, I secured an interview and eventual posi-
tion with the Buffalo Sabres PR department. I was fortunate 
that year (‘98-‘99 hockey season) to be a part of the Sabres 
run through the Stanley Cup playoffs and eventual loss to the 
Dallas Stars in a heartbreaking over-time goal,” says Young. 
“Throughout the playoffs, I made several connections with 
NHL personnel and worked on a volunteer basis with the 
League office and with several TV broadcasters (TSN, EPSN, 
RDS).  It was there I met my now-supervisor and started to 
build a relationship with him and his staff.” 

“I give credit to Durham College for 
‘dropping the puck’ on my career in  
sports/hockey.  My big break came  

from my internship opportunity.”
 Young has been with the NHL in various communications/
media relations positions since 1999. She said she has been 
given wonderful opportunities throughout her career, from 
networking to being involved in many major international 
events, such as the 2002 and 2010 Olympics, and Winter 
Classics. She also has been fortunate to have the same supervi-
sor, Gary Meagher, since she was hired 14 years ago. 
 Of course, with any career there are going to be challenging 
moments. During her 13 seasons with the NHL, the League has 
endured two labour disputes. The 2004-’05 lockout cancelled 
the entire season while the last work stoppage (2012-’13) re-
duced the season to 720 games from the usual 1,230, delaying 
the start of the season to mid-January.  First and foremost, as an 
avid hockey fan it was difficult to go any length of time without 
watching a game. And as an NHL employee there were many 
challenges throughout the process related to shortened work 
weeks, and filling hours with long-term statistics projects and 
media requests that simply could not be fulfilled, she says. 
 Being involved with hockey, especially the NHL, had 
always been one of Young’s lifetime goals. Whether playing 
the sport throughout high school, during a year in university, 
or later in a men’s recreational hockey league, she has always 
had hockey in her life. 
 After an injury in the recreational hockey league sidelined her 
from playing, she was determined to stay in the sport on the side-
lines, the administrative side. Her next exciting challenge will be to 
help the NHL celebrate its centennial year in the 2017-’18 season.
 “The 100-year anniversary is going to be a spectacular 
showcase of hockey and history throughout North America 
and will give fans and players of all levels — from grassroots to 
professional — a chance to celebrate the rich tradition of the 
Stanley Cup and game of hockey,” says Young.

Sports 
Administration 

grad Julie Young 
has found her 

dream career as 
the director of 

communications for 
the NHL.

Benchwarmer to 

Star Director
BY ERIN DURACK
PHOTO COURTESY OF PAT PARK

The feeling of cool air as you step into the arena, the 
sounds of freshly sharpened skates cutting across pristine 

ice, the first crack of sticks battling for power at the centre 
line. Maple Leafs fans almost missed out on that experience 
last season due to the NHL lockout. A lockout that made the 
life of Durham College Sports Administration graduate Pat 
Park that much more interesting. 
 Park, a 1988 grad, is director of media relations with Maple 
Leaf Sports & Entertainment (MLSE). While working with 
MLSE, Park has had to deal with two major lockout crises. 
The first was in the 2004-’05 season. Just because the players 
were locked out did not mean Park had a shortened week. 
He still had to work on various community events, hockey 
clinics, seasonal parties and 
public skating. Throughout 
the crisis much of his job was 
business as usual, excluding of 
course the increased amount 
of media scrutiny the MLSE 
organization and NHL had to 
endure. 
 “Like all NHL fans, we 
watched the collective bar-
gaining agreement (CBA) up-
dates as they developed in the 
media. We knew that it would 
be a fire-drill to get things up 
and running for the season once the new CBA was finally re-
solved,” says Park of the most recent lockout.
 As a result of the long lockout, Park was part of a historic 
event at the Air Canada Centre when they hosted a Women’s 
Hockey League game, Toronto Furies versus team Alberta. 
The MLSE organization also provided free tickets to fans in 
what Park says was an effort to show their remorse and sincere 
apologies for the lockout occurring. 
 “My job is never boring. I’ve had the opportunity to work 
closely with a lot of experienced hockey men such as Pat 
Quinn, Cliff Fletcher, Pat Burns, Darryl Sittler and George 
Armstrong, just to name a few. It’s always a lot of fun to hear 

them recount their hockey stories and experiences in life,” says 
Park., who has been with MLSE since he interned with the  
organization in 1988. 
 The growing popularity of social media has made his job 
more challenging in recent years, but it has also become a 
helpful tool. Social Media has thrown a wrench in the public 
relations mix because if something happens on or off the ice, 

whether the news media is around 
or not, the world will likely find 
out via Facebook or Twitter. But 
they won’t necessarily have the full 
or accurate story. His other con-
cern is with the use of social media 
by the younger roster of players. 
Nevertheless, Park also uses it as a 
positive tool to share ‘good news’ 
messages about the team on a much 
broader scale. 
 Outside of work, a large part 
of Park’s home life also revolves 
around sports.“I enjoy watching 

my kids participate in sports. My daughter Hannah, 15, is a 
high school cross-country runner and soccer player. My son 
Andrew, 11, plays for the Aurora Tigers Minor Peewee ‘A’ 
hockey team.”   
 The sports fan truly enjoys his job. He’s looking forward to 
the upcoming NHL 100th Anniversary celebrations in 2017.  
 “We’re hoping to land some big NHL showcase events 
such as a future All-Star weekend, NHL Draft and a possible 
outdoor game. Those would be something very special for 
Toronto fans to come out and experience with their families 
and friends,” says Park. 

“My job is never boring. I’ve had the 
opportunity to work closely with a lot 

of experienced hockey men such as Pat 
Quinn, Cliff Fletcher, Pat Burns, Darryl 
Sittler and George Armstrong, to name 

a  few. It’s always a lot of fun to hear 
their hockey stories and experiences.” 

Sports 
Administration 
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For Durham College Web Developer grad Sheila Hash, success 
isn’t just about being your own boss — it’s about doing some-

thing that you love to do. And, in her case, what’s not to love? 
After all, her company, Mediavandals, has successfully synergized 
the music and web design industries and scored a nomination for 
the 2012 Canadian Country Music Awards album design of the 
year for Chad Brownlee’s Love Me or Leave Me.
 Hash studied Music Business Management (MBM) at 
Durham in 1996. After graduating from the course and taking a 
few years off, she found an interest in web design just as the col-
lege launched its web developer program. By the time she finished 
in 2003 her interests had morphed to the extent that she wanted a 
career involving both her love for music and web design.  
 The result was Mediavandals, which initially became a tool 
to help Canadian musicians develop a career in music by uti-
lizing today’s digital environment. Hash’s company not only 
combines her love of music and her talent for web design, 
but it allows her to attend concerts, events, and music confer-
ences such as SXSW in Austin, Texas and MIDEM in Cannes, 
France. Through her work she also gets to meet artists such as 
clients Ashley MacIsaac, Hey Romeo and Chad Brownlee. 
 Mediavandals strengthens the client’s online presence 
through education, promotional campaigns and viral messages. 
For example, when a band is releasing a new album, Hash’s 
company would engage the fans through the use of custom 

designed promotional campaigns via social media, encouraging 
the fans to get involved in spreading the word. The same ser-
vice is also available to businesses outside the music industry, 
although the approach is slightly different. These include small 
companies looking to grow their online presence or larger cor-
porations looking for an edge on the competition.
 It seems musicians and businesses aren’t the only ones 
Hash is interested in helping. She also loves to help students 
who were just like herself.  
 “Cam, an intern from Durham College was great,” says 
Hash. “He was fresh out of the Web Developer program. He 
knew his stuff, worked hard, and we were really impressed and 
at the end of his internship we brought him on full time.” 
 While located in Oshawa, Hash would like Mediavandals to 
expand to Toronto and Vancouver. She sees a great future for 
the company, which includes making it a name that people will 
recognize. Through her studies at Durham, she has learned how 
to keep Mediavandals innovative, current, and versatile.  
 “It’s just a really good feeling, at the end of the day, when 
you make something good and it’s because of you getting out 
there, finding clients, and working hard,” says Hash. “My ad-
vice is just don’t give up. Don’t get discouraged because there 
will be times when things don’t go your way or it gets tough. 
Find something you’re good at, stick to it, find your niche and 
you’ll succeed. Most definitely you’ll succeed.”

SPREADING  the WORD  
          with the WEB

Durham College 
grad Sheila Hash 

and husband 
Brandon 

Heard created 
Mediavandals in 

2009. The company 
provides graphic 

design for artists, 
bands, and various 

companies.

Working with clients in 
Switzerland, United 

Kingdom and all over the world, 
deboraH Clarke (nee Brock) has 
showcased her illustration, writing, 
photography and graphic design 
skills learned at Durham College. 
Not only does Clarke own her own 
graphic design company, hornet 
media, she is also a wife and mother 
to three young boys.
  “Everything done in class is all 
hands-on,” says Clarke, creative 
director for hornet media, as she 
recalls her time at Durham. “It’s not 
just lectures. I actually learned how 
to do things and be able to work, as 
well as possess skills, when I came 
out of there. Placement was awe-
some as well.”  
 As a result of those skills Clarke 
acquired from the program, she 
was offered a position during her graphic design placement at 
McGraw-Hill Ryerson. Hornet media has been working with 
the publisher for the past 12 years now. Though she received job 
offers from several Toronto studios, she decided to branch off 
into her own graphic design company with her husband Wade. 
All in the same year, she graduated with honours from graphic 
design, married Wade and started hornet media.
 Clarke came to Durham College from Thunder Bay be-
cause her grandparents lived in Oshawa and were fans of the 
college. A two-time graduate from Durham, Clarke worked 
in the industry upon graduating from Journalism and  then 
decided to go back to school for Graphic Design. Little did 
she know that the college would give her the skills to succeed 
in owning her own graphic design company.
 “It all started with a project I did in Raymond Gubala’s 
Graphic Design class where you had to come up with a 
self-promotion product. I came up with the name hornet 
media,” says Clarke. “I made an interactive Director piece 
with a hornet where the legs moved and would say different 
things. From that we stemmed our company, as we fell in 
love with the name.” 
 Clarke performs most of the tasks at hornet media. She’s 
the perfect woman to take on the role as creative director, 
being creative in all sort of ways (including painting), even 
when it comes to the way her name is written. She decided to 
lower case the “d” and upper case the “H” at the end of her 
name to emphasize it. 

 On a more practical side, she deals with client relations, 
sales, invoicing and accounting, which she finds difficult due 
to the fact that she’s an artist, not a mathematician, she says. 
She also manages all of the freelancers that work with her and 
Wade, who is the interactive director of the company and also 
the co-ordinator and a professor of Multimedia at Durham.
 When giving advice to current students at the college, 
she still emphasizes how important it is to listen to teachers 
because of their industry experience and knowledge in a 
particular field. Asking professors a lot of questions was 
important to Clarke as well.
 Having three boys ages 10, 8 and 5, Clarke finds it conve-
nient to work from home and beneficial because she can see 
her kids grow up and always be there for them. This is why she 
loves hornet media and doesn’t want it to expand too much.
 “We think that we could very easily make the company 
huge, but I really enjoy it the way it is now,” she says. 
 “Working at home is hard when it comes to disciplining 
yourself, but you just have to say to yourself, ‘No, do it now. 
I’m working now’.” 

Jumping 
        into the Hornets’ Nest
BY GABRIELLE LORTI 
PHOTO BY WADE CLARKE

Working with her 
husband, Durham 
College Prof. Wade 
Clarke, two-time 
Durham grad 
deboraH Clarke 
is the co-owner of 
hornet media.

BY MICHELLE LIORTI
PHOTO COURTESY OF DARKOPHOTO.COM
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CREATING
 CHANGE 

ONE REGION AT A TIME
PHOTO AND STORY BY COURTNEY THOMPSON

The signs are everywhere: melting ice caps, frequent super 
storms, heavy droughts, and rising sea levels. With increas-

ing damage to the earth from global warming, communities are 
getting on board to slow this rapidly escalating problem.
 In Durham Region, that’s what Environmental 
Technology grad Amy Hogan’s job is all about. Since 2011 
she has held the position of climate change co-ordinator with 
the Region of Durham.
  “While the issue of climate change or the environment 
may not be a priority for everyone, most people can agree 
that building sustainable, resilient communities, businesses, 
and neighborhoods is good for our health, economy and 
environment,” says Hogan.
   The Community Climate Change Local Action Plan (LAP) 
was received by Regional Council last October. In November 
2012 members of the Durham Region Roundtable on Climate 
Change identified five priority programs from the 18 programs 
in the LAP. Hogan is currently focusing on three of the five. 
They include Urban Agriculture, a Local Food Hub, as well as 
Durham Five Million Trees. 
  The Urban Agriculture Program was created to develop 
a flourishing urban agriculture community within Durham, 
focusing on garden plots, backyard gardening, and community 
gardens. The Local Food Hub is aimed to serve local farmers, 

restaurants, and consumers in Durham and surrounding 
areas. Lastly, the goal of the Durham Five Million Trees pro-
gram is to plant five million trees in the region over a period 
of 10 years, in an effort to reforest parkland as well as residen-
tial and commercial areas. 
  In order to design programs to bring to Regional Council 
for approval, where applicable, Hogan is conducting research 
and working with local area municipalities, not-for-profit 
agencies and local businesses.
  The goal of the LAP is to outline how Durham intends 
to meet its greenhouse gas reduction targets of 5 per cent by 
2015, 20 per cent by 2020 and 80 per cent by 2050.
 Although Hogan has a passionate interest in the environ-
ment, she didn’t start her career working on climate change 
issues. But her first job with the Region, which she landed in 
2004, laid the groundwork for her current role.
 “The positions I had in the Works Department got me 
to where I am now and gave me a good foundation. As I 
have maintained interest in the environment, I have also 
increased my knowledge of sustainability and the preserva-
tion of natural resources.”
 Leading scientists have established that 350 parts per 
million is the sustainable upper limit for carbon dioxide 
in the earth’s atmosphere. Today the atmosphere is sitting 
at 390 p.p.m. As communities like Durham Region focus 
more on sustainability, they will contribute to transforming 
the world as a whole.
 “By incorporating sustainability into new projects, it actu-
ally saves money in the long run,” Hogan says. “Everyone is 
accountable for the legacy we leave behind. A few changes in 
your daily life can create a healthier lifestyle and benefit the 
environment by creating momentum for bigger change.”

Environmental 
grad Amy Hogan  

is working  
with Durham 

Region to reduce 
greenhouse gases.

Advertising grad 
Alex Berube 
(centre) with 
associates accepting  
the Grand 
Champion Out-
of-Home award 
from the Ad Club of 
Toronto.

BY JUSTINE CREAGMILE
PHOTO COURTESY OF THE AD CLUB OF TORONTO

Carving a path in some fresh powder will never get old for 
Alex Berube, Advertising grad. He also managed to carve 

a fresh career path by pitching a then-nonexistent position to 
Adbloc Media – and getting hired for the job. 
 Berube attended Durham College from 2008-2011, with a 
one-year break in between to travel.
 “We had to sit down and have a chat about that,” says Kevan 
Drinkwalter, a professor in the Advertising program. “But I 
encourage my students to follow their dreams, and sometimes I 
never hear back from them. But Alex continued communicating 
with me and when he was ready to come back, he did.”
 Deciding on a future career can be a challenge for students. 
Berube recognized that and did something about it. As an 
avid snowboarder, he spent a lot of time in the mountains out 
West. Lake Louise, Alta. is a place Berube will never forget. 
This trip changed his life and shaped his future career. 
 As he was taking the ski lift up the mountain he noticed an 
advertisement by Adbloc Media on the safety bar holding him 
in. He remembered the name. After doing much research and 
contacting Drinkwalter, Berube decided to return to school. 
He pursued Adbloc for an internship and obtained it within a 
week of returning.
 “He is awesome,” says Drinkwalter. “It took him very little 
time to shake off the rust and he was back into it. He made 
our top five design showcase as voted by peers and professors 
and he helped with our advertising of Bill Mag, a magazine 
produced by the students.”
 Berube is now working and applying the skills he learned in 
school. “The most important tool,” says Berube, “is ‘big- 
picture thinking’ as it is a must in Advertising.”

 After his five-month internship, he pitched his position to 
the company. Berube created and designed his dream job, the 
brand and project manager position for Adbloc Media, and 
began that role right out of school. 
 Since then, he has been able to participate in various cam-
paigns and is proud to be a part of the team. Adbloc Media 
and Mindshare and Crispin Porter & Bogusky won Best Non-
Traditional Out-Of-Home Campaign and Grand Champion at 
the 2012 Out-of-Home Showdown, presented by the Ad Club 
of Toronto. The Bra & Panty Tree campaign for Unilever’s 
AXE gained international attention. 
 Berube comes back to Durham whenever he can to visit the 
students and share his experiences and portfolio with them. 
He has also done presentations for the third-year classes and 
he takes on an Ad student as an intern every year.
 He was able to obtain a position that combined his two 
passions, advertising and sports. Born in Toronto and raised 
in Whitby, Ont., Berube and his brother enjoyed skateboard-
ing and soccer in the summer, and snowboarding in the win-
ter. He also grew up with an appreciation of advertising. 
 “Both my father and my mother have careers within the indus-
try,” says Berube. “I saw first-hand the exciting and challenging 
roles they had and the passion that they shared for their work.”
  His goal is to eventually become a partner at Adbloc Media.
 “The best part of my job is the creativity, the fast, ever- chang-
ing pace and the thrill of a new client who appreciates what we  
do,” says Berube. “We are always partnering with companies,  
building and developing exciting campaigns that they could  
implement on Adblocs across Canada. Also, the snowboarding  
and protecting the integrity of our installations is a great perk!” 

Bringing Advertising to the Slopes
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While most of us take a sip from the tap without thinking 
about it, there are jobs dedicated to the monitoring and 

filtering of water to ensure that sip doesn’t make us sick.
 The responsibility of this job falls on a water operator, who 
knows just how much chlorine to add, how to spot and elim-
inate harmful bacteria and the maintenance required to get 
water from the plant into the homes of millions. 
 While many may not give this job a second thought, Rob 
Gamache has built a career in it. Currently the supervisor 
of regulatory compliance for the City of Kawartha Lakes, 
Gamache is passionate about his work. His main role is to en-
sure the city complies with water, wastewater and solid waste 
regulations while continually meeting or exceeding the minis-
try expectations.
 One of the key aspects of the job is promoting water con-
servation efforts. Gamache believes it’s everyone’s responsi-
bility, and we must all make water conservation a way of life. 
With increasing population and development, water demand 
will continue to have an adverse effect on the environment 
and will be more important than ever for our future.
 “We must all realize there is not an endless supply of water, 
and in fact only one per cent of the Earth’s water is available 
for drinking,” says Gamache. “With all the people on Earth 
relying on such a small percentage of water on Earth, it’s clear 
we must do more to protect and conserve our water.”
 Working with the city since 2008, Gamache has spear-
headed several innovative water loss management efforts. One 
includes an active leak detection and repair program using 
District Metered Areas (DMAs) to locate leaks. 

 “As soon as leaks are pinpointed, they are repaired to re-
duce run time. This is the length of time a leak is running to 
the time it is found and fixed. The longer the run time, the 
more water loss,” he says. 
 Gamache came to the city with 17 years of experience 
detecting and plugging leaks at Thames Water in London, 
England. He brought with him the DMA program, some-
thing never before used in Ontario but found effective at 
minimizing leaks overseas. In London, he worked his way 
up from leak detection technician to team leader and senior 
GIS (Georgraphical  Information System) user and corporate 
trainer, focusing on quick repair along with innovative pilot 
studies to reduce leakage and unaccounted for water.
 After moving to Ontario to be closer to his family, 
Gamache, originally a graphic design graduate, decided to 
pursue further education in the Water Quality Technician 
program at Durham College. 
 When deciding to take the leap from one of the largest wa-
ter facilities in the world at Thames Water to working with the 
City of Kawartha Lakes, Gamache considered several factors.
  “I chose Kawartha Lakes as it offered a different set of chal-
lenges that allows me to develop a broader set of skills within 
many parts of the business,” says Gamache. “The City of 
Kawartha Lakes is a great place to work and I enjoy living in 
Ontario.”
 As for the future, Gamache plans to remain focused on the 
environmental industry in Canada, where he believes there is 
still much to learn and do.

Tapping  into the Thames and Trent

Water Quality 
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supervisor 

of regulatory 
compliance for the 
City of Kawartha 
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water in all 21 
districts, as shown 

on the map.

PHOTO AND STORY BY DIANA FUSELLI

“HE SHOOTS, HE SCORES!” Those four words can easily 
excite any hockey fan or player, from young children just 
learning the joys of hockey, to the retiree who has seen many 
games won and lost. Many youths dream of playing hockey 
professionally or working with a hockey league. For Marty 
Savoy this dream is a reality.   
 Savoy has always been involved in hockey. Growing up 
he played in the Ontario Junior Hockey League (OJHL) and 
has been an active supporter of hockey in Canada ever since.  
In 2009 Savoy took on a job with roots from his youth. He 
became the commissioner of the OJHL. The OJHL is a league 
much like the OHL, with players ranging in age from 16 to 
20. Players usually compete for a chance to be drafted into the 
OHL and the NHL and the older players tend to compete for 
scholarships for college and university from the NCAA league. 
 Typical work weeks don’t exist for Savoy. Whether he is 
working with league appeals, promoting the league, planning 
for the future or working out  schedules, his job is a 24/7  
commitment. 
 Savoy faces many challenges when it comes to his job. 
From dealing with player drafts into the NHL, to having too 
many teams in the league at one point, or trying to get fans to 

realize the top-notch quality of hockey the league offers and 
promote the league, there’s never a dull moment. When asked 
if the NHL lockout, like the one in 2004, had affected the 
league he said “it actually helped ticket sales and attendance 
numbers spiked.”  
 In 1995 he graduated from Durham College’s Sports 
Administration program. During his final year at Durham 
College he landed a placement with Hockey Canada, formerly 
known as the Canadian Hockey Association, the national gov-
erning body of ice hockey in Canada. Savoy ended up working 
for Hockey Canada for the next 10 years, departing afterwards 
to pursue an interest in the private marketing sector, working 
for large corporations such as Tim Hortons to gain experience 
and knowledge in marketing. 
 Savoy’s fondest memories of Durham College include the 
friends he met and the strong placement program the school 
offers, which became the springboard for his career. He of-
fered some words of wisdom for those still pursuing their 
post-secondary and career goals “Get focused on what you 
want to do, get your foot in the door with a placement in a 
field you want to work in, and network with people.” 

ICE TIME With The Commissioner
     BY KYLE KORNIC
PHOTO COURTESY OF MARTY SAVOY

Marty Savoy 
(left), OJHL 
Commissioner, 
presenting an 
award to (former) 
Stouffville Spirit 
Captain Andrew 
Doyle along with 
recently retired 
Ontario  Hockey 
Association 
President Brent 
Ladds.
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   for the Loveof  
HEALTH CARE

BY ALEX GREGORY
PHOTO COURTESY OF DEENA DURACK

If you flip through the current Managing Human Resources 
textbook, you’ll see quotes from Durham graduate Deena 

Durack.  The article, titled “It’s a day in the life” presents 
Durack’s experiences working in a health care institution. 
 The former nurse and Human Resources grad has com-
bined her early nursing experience with her human resources 
training to find a successful career in HR within a health-care 
organization. 
 Today she’s a senior human resources business partner 
with VHA Home Health Care. There she works with the em-
ployees and unions on performance management, supports 
and advises a team of four co-ordinators and three HR interns, 
and develops, organizes and implements special projects such 
as upgrading programs for staff. 
 Because of her passion for health care, she has focused her 
career in this sector. Prior to VHA, she worked at Baycrest as 
a labour relations advisor. She has also worked as a human 
resources consultant at The Scarborough Hospital and Ontario 
Shores, as well as HR manager at HealthWithCare.
 “I’ve been in HR for 14 years, I was a nurse for 14 years, 
so my professional career has been kind of half and half  now.  

Because of my background I’ve always wanted to stay in 
healthcare,” Durack said.
 While working full time in human resources, she spent 
three semesters, beginning in 2004, teaching human resources   
continuing education courses at Durham College. Her first 
class had eight students. By the second semester there were 20 
students in her class. By her third semester there were 32. But 
working full time and teaching part time became too much for 
her and she decided to stay focused on her full-time career.  
 She started her first career right out of nursing school 
at Centennial College. From there Durack got a job as an 
operating room (OR) nurse at Toronto Western where she 

progressed to working on the 
cardiac team of the famous Dr. 
Tirone David and Dr. Christopher 
Feindel. The heart transplant care 
area at Toronto Western was 
world-renowned. From 1980 to 
1986, she was a surgical nurse on 
a comprehensive team that in-
cluded anesthetists, surgeons and 
a transplant nurse co-ordinator. 
  Then from 1986 to 1993, she 
was an operating room nurse 
at East General in Toronto. For 
two of those years, Durack was 
the charge nurse for five operat-
ing rooms ranging from general 
surgery to more challenging sur-
geries, such as neurological and 
vascular. Her responsibilities were 
typically supervising and direct-
ing patient care in an operating 
room while ensuring that proper 
techniques were used according to 
accepted standards. 

 While it was a great job, 14 years of being on her feet, on 
a concrete floor, took its toll. An injury to her foot prevented 
her from continuing her career as a nurse and made her reas-
sess her career. 
 “I went through WSIB (Workplace Safety and Insurance 
Board of Ontario). They sent me through an evaluation to de-
termine what career would be the best for me. Given the fact 
that I was an OR nurse, they were very surprised at my HR 
skills. Most patients I worked with as a nurse in the OR were 
asleep. I’m a people person, so that’s why human resources is 
the right fit for me,” said Durack.  
 Volunteering is another passion of hers. Whether it’s be-
ing a vice-president of the Oshawa Church Hockey League 
or  treasurer of the Baker Park Neighbourhood Association, 
Durack always has something on the go. 
 As for how she found herself quoted in a textbook, her 
friend and neighbour was the research assistant to the book’s 
author. She needed to interview HR people for the textbook 
and thought that Durack would be a good candidate. The 
textbook is still being used today in the Human Resources 
program at Durham College. 

Human Resources 
graduate Deena 

Durack incorporates 
her former training  
as a nurse into her  

career as an HR 
professional for the 
health care system.

1983
CHRIS ZWOLINSKI
Business Administration - Data Processing

lives in Sterling Heights, MI with his wife Peggy and their 
two daughters.  Chris is currently working for the General 
Motors IT department at the GM tech center. Chris is 
a 21-year veteran Chief Petty Officer with the US Navy 
currently assigned to a Construction Battalion “SeaBee” unit 
headquartered locally. Chris recently graduated from the 
University of Phoenix with a Bachelor of Science Degree in 
Information Technology/Information Systems Security. 

1986
PAT HANSON
Sport Administration

lives in Sylvan Lake, AB with his three sons, 12 year-old Ethan, 
nine-year-old Ty, and seven-year-old Lane.   Pat was working 
in S.G Hansen, Consultation as a manager.  Pat has returned 
to school and is taking the 4 yr BScN (nursing)  program at 
Red Deer College. 

DENIS VACHON
Electronic Techniques

lives in Courtice, ON with his wife and their three children,14-year-
old daughter Mariah, 16-year-old son Nathan, and 18-year-old 
son Christian. Denis is currently working at Rogers as a Network 
Maintenance Technician. 

1990
BRYANT WOOD
Electronics Engineering Technology

lives in Port Hope, ON with his wife Natalie and their three sons, 
eight-year- old Nathan, 15 year-old Alec and 18-year old Warren. 
Bryant is Deputy Chief of Police for the Port Hope Police Service. 

1992
JAMIE ROCH
Sports Administration

lives in Victoria, BC with his wife Deanna and their two 
children, seven- year- old son Braden, four-year-old daughter 
Kayla. Jamie owns AquaTerra Café in Victoria, BC. 

1994
MICHELLE ANDERSEN (nee ROSS)
Legal Administration

lives in Bowmanville with her husband Darryl and their two 
children, nine-year-old daughter Hailey, and seven-year-old 
son Matthew. Michelle is currently working at Walker Head in 
Pickering as a Law Clerk.

1999
JENNIFER SCHAFER
Sports Administration

lives in Toronto.  Jennifer is currently working at the Toronto 
Cricket Skating & Curling Club as an Activities Administrator.

2008
LISA SANTILLI-ROCHON
Legal Administration

lives in North Bay with her husband Peter and their three 
children Jessica, David, and Derek.  Lisa has not been able to 
work due to the inability to walk on her own.  She has developed 
MS and diabetic symptoms over the last couple of years. 

2011
STEPHEN CUOMO
Police Foundations

lives in Edmonton, AB.  Stephen works as a Correctional 
Peace Officer with the Government of Alberta at the New 
Edmonton Remand Centre.

NAOMIE MILLS
Human Resource Management Graduate Certificate

lives in Port Hope with her husband Ben. Naomi works as an 
Admissions Assistant at Trinity College School in Port Hope. 

alumni 
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