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Mission
The student experience comes �rst at 
Durham College.

Goals
Our students – to provide students 
with quality learning experiences and 
support in �nding ful�lment in 
education, employment, productive 
citizenship and lifelong learning;

Our people – to support and 
empower each employee to make the 
best possible contribution towards 
student success;

Our business – to make business 
decisions that support teaching and 
learning while re�ecting best 
practices that result in the college 
achieving its mission and mandate; and

Our community – to ensure that 
the college contributes to the 
economic and social prosperity of the 
communities we serve.

Vision
Durham College is the premier college 
in Canada for career-focused students 
who are motivated to succeed in a 
challenging, supportive and inclusive 
learning environment. Our programs 
are continually shaped by market 
needs and delivered by exceptional 
teachers with real-world experience. 
Our vibrant campus community 
enriches the student life experience.

All of this combines to ensure our 
graduates have the skills to succeed 
in their careers and make a di�erence 
in the world.

Values
Our values drive our organizational 
culture and behaviour in delivering our 
vision and mission.

W E  VA L U E

Integrity and transparency – we 
behave and communicate sincerely 
and honestly;

Respect – we treat everyone with 
dignity and o�er superior service;
Equal access and diversity – we 
embrace diversity, ensure 
accessibility and champion all 
learners;

Innovation – we are leaders in innova-
tive and creative learning experiences 
and solutions;

Personal and team accountability – 
we do what we say we will do; and

Sustainability – we make decisions 
that ensure the integration of 
economic, environmental and 
social factors.



M E S S A G E  F R O M  T H E  P R E S I D E N T

I am tremendously proud of DC’s success over the past year. We have 
sparked innovation and excitement in our student body, faculty and sta� 
members, while maintaining a high standard of quality and commitment to 
the student experience. As we move forward, we will continue to instil these 
values in our students and sta� and in doing so allow DC to �ourish. 

From our own backyard in Durham Region, to countries with which we have 
educational pathways, to the homelands of our international students, DC is 
expanding on multiple levels. We truly are living in a global community and 
as an institution we must embrace this impressive expansion. 

This growth will serve as a catalyst for research and innovation for our 
faculty and sta� members to develop and provide an even higher quality 
learning experience for our students. We will sharpen the tools and skills 
we use to teach and prepare students in practical ways to �nd success 
a�er graduation, success that will focus on their ability to shine in a 
globalized workplace. 

In this report, several DC alumni are featured, showcasing their success 
and how they conquered their competitive �elds and illustrated the level of 
achievement possible – because they are DC graduates. These graduates 
are wonderful examples of what we, as members of the college, strive 
toward – to impact the success and lives of our students so that they, in 
turn, make an impact within their own communities by creating jobs, 
volunteering, through corporate goodwill or the establishment of 
scholarships for current DC students. 

We know where we need to be and as you look through this annual report, 
I know you will �nd. . . we are there!

DON LOVISA
PRESIDENT

W E ’ R E  T H E R E

Durham College’s (DC) story began in 1967 with 16 portable classrooms, 
a sta� of 14, and 205 students. Now, 47 years later, we have grown to more 
than 11,000 full-time post-secondary and apprenticeship students, more 
than 1,500 full- and part-time sta�; more than 63,000 alumni; and an 
economic impact of $1.4 billion in Durham Region. 
 
When you think the best in training and education, success and community 
building. . . We’re there. When you think state-of-the-art student services 
and experienced sta� and faculty. . . We’re there.

Our graduates are leaders in �elds such as nursing; sports administration; 
and renewable energy. They are entrepreneurs and business owners who 
are successful in health care; the arts; and emergency response sectors.

Their successes showcase DC’s focus on the student experience, taking 
us there.
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W E ’ V E  A L W A Y S  B E E N  T H E R E

A golden example
RUSS MONTAGUE
Embracing geekness

MICHELE ROBERTS
Learning to lead 
by following

AMANDA DE SOUZA
Taking a bite out of 
the big apple

5



R E S E A R C H  T O O K  U S  T H E R E  2 0 1 3 - 2 0 1 4

48
STUDENTS

31
FACULTY/
STAFF

32

$1,431,501 

PROJECTS

TOTAL FUNDING APPROVED FOR FISCAL YEAR

$80,271  
ADMINISTRATION FUNDING

$1,203,149   
PROJECT FUNDING

$148,082    
INDUSTRY CASH AND IN-KIND



W E ’ R E  E V E R Y W H E R E

D U R H A M  C O L L E G E  H A S  384 I N T E R N A T I O N A L  S T U D E N T S  F R O M  A R O U N D  T H E  W O R L D .

271
INDIA

6
PAKISTAN

1
AFGHANISTAN

1
UKRAINE

1
EGYPT

1
MADAGASCAR

1
SOUTH AFRICA

1
IRAQ

1
LEBANON1

PALESTINE

1
BOSNIA AND HERZEGOVINA

1
FINLAND

1
POLAND

1
PORTUGAL

9
NIGERIA2

GHANA

2
KENYA

2
RUSSIA

3
BRAZIL

3
JAMAICA

3
TRINIDAD AND TOBAGO

2
GUYANA

2
USA

2
DOMINICA

1
ST KITTS AND NEVIS

1
BARBADOS1

SAINT LUCIA

1
MEXICO

1
COLOMBIA

1
PERU

4
UNITED KINGDOM

43
CHINA

2
HONG KONG

1
PHILIPPINES1

VIETNAM
2
SRI LANKA

3
SOUTH KOREA

DC is proud to be partnering with the Government Technical Institute (GTI), 
Guyana on a three-year Employment for Education project funded by the 
Department of Foreign A�airs, Trade and Development and facilitated by 
the Association of Canadian Community Colleges. 

The project includes working with the College of the North Atlantic and the 
Fisheries and Marine Institute of Memorial University in St. John’s N.L. to 
build the capacity of GTI and enable it to o�er an automotive electronics 
program that addresses the requirements of modern automobiles in 
Guyana. The project will pay special attention to issues of gender equality 
and environmental sustainability.

This year there were two inception missions to Guyana by members of the 
project team and Darrin Caron, principal of the Whitby campus and dean of 
the School of Skilled Trades, Apprenticeship & Renewable Technology and 
Centre For Food, to aid in the development of the project implementation 
plan. Over the course of the three years, there will be a mobilization of 
faculty and knowledge in both directions to ful�l the planned activities and 
outcomes of the project.

In addition to providing pathways into DC, we also o�er more than 450 academic 
pathways to universities in Ontario, Canada and around the world, including Ireland 
and Australia, which enable quali�ed graduates to enter numerous undergraduate 
degree programs with advanced standing and complete their degree requirements in 
as little as two additional semesters of study. 

F R O M  H E R E  T O  T H E R E
A C A D E M I C  P A T H W A Y S  T O  U N I V E R S I T I E S  I N  C A N A D A  
A N D  A R O U N D  T H E  W O R L D



W E ’ R E  H E R E

S T U D E N T S

11,502
POST-SECONDARY 

9,181
DOMESTIC

553
COLLABORATIVE 
NURSING

1,257 
APPRENTICESHIP 

127
SECOND CAREER

384
INTERNATIONAL

P R O G R A M S  O F F E R E D

Note: All data shown is for the 2013-2014 �scal year.

135
FULL-TIME 

12
APPRENTICESHIP

84
CONTINUING 
EDUCATION

S T A F F

765
FULL-TIME 
EMPLOYEES

316    FACULTY
351    SUPPORT STAFF
98       ADMINISTRATIVE STAFF

753
PART-TIME 
EMPLOYEES

600    FACULTY
147    SUPPORT STAFF
6         ADMINISTRATIVE STAFF

347
CONTINUING 
EDUCATION
INSTRUCTORS

B O A R D  O F  G O V E R N O R S

Ron Chatterton, chair
Pierre Tremblay, vice-chair
Douglas I. Allingham
Dan Borowec
Thomas Coughlan
Garry Cubitt, LGIC Appointment
Kevin Dougherty, elected academic member
Joanne Dykeman
Darren Fisher, elected support sta� member
Renate Ilse
Paul Macklin
Donna Raetsen-Kemp, LGIC Appointment
Zain Sha�que, elected student member
Mary E. Simpson, LGIC Appointment
Judith Spring, elected administrative sta� member
Don Lovisa, president, ex-o�cio
Jennifer Clark, board secretary

S E N I O R  L E A D E R S H I P  T E A M

Don Lovisa, president
Scott Blakey, vice-president, Administration
Nevzat Gurmen, vice-president, Corporate Services and Chief Financial O�cer
Meri Kim Oliver, vice-president, Student A�airs
Judy Robinson, vice-president, Academic



I N  2 0 1 3 - 2 0 1 4  W E  W E R E  T H E R E

• $152,000 in �nancial needs-based bursaries to assist 150 students

• 184 students earned $138,000 in scholarships for academic excellence

• 192 Durham Region secondary-school students completed the Centre for Success program

• 6,138 guests attended fall and spring open houses

• Total enrolment for full-time post-secondary and apprenticeship students reached more than 11,000 including 384 international students

• 1,257 apprenticeship students

• 63,000 graduates and counting since Day 1 in 1967

• $1,431,501 total research funding approved for �scal year

• 70 – percentage of learners from Durham Region

• 92.2 – percentage of employers satis�ed with hiring a Durham grad

• 85.5 per cent graduate employment rate

• 7,037 followers on Twitter

• 8,627 likes on Facebook



Ian Ball, a graduate of DC’s Business Administration – Marketing program, 
showcases the impact DC graduates are having in the globalized market-
place. A�er graduating from his post-secondary studies, Ball broke into one 
of the toughest industries – mining. 

“It was a life-changing three years, from academic probation in �rst year to 
a near perfect grade point average by graduation,” said Ball. “The overall 
environment (at DC) allows you to improve yourself, grow and mature. It 
was a time when I gained a tremendous amount of con�dence in my own 
ability.”

A�er graduating from DC, Ian was in university studies when he met 
successful businessman Robert McEwen. A�er a chance run-in and some 
persistent follow-up, he was able to secure a position with McEwen’s 
operation at the time, Goldcorp. It was there that Ball was provided the 
opportunity to �nd his place within the mining industry.

When McEwen le� Goldcorp in 2005 and launched U.S. Gold Corporation, 
acquired Minera Andes and renamed it McEwen Mining (in 2012), Ball 
naturally followed and worked his way up the ladder on the all-important 
exploration front. McEwen inspired Ball and drove him to succeed much in 
the same way his fellow DC students inspired him to achieve success 
scholastically. “In my �rst year at DC, a fellow student and friend, Keith 
Binns, seemed to know the answers to every question,” said Ball, when 
asked about what in�uenced him. “He inspired me to get to that level and 
by the end of my second year I started to beat him on a few tests and 
proved to myself that I could do this, I could be successful.”

During his successful ascent in the mining industry, Ball used 
unconventional methods to promote the industry by o�ering stock options 
and $1,000 bonuses to local prospectors, which eventually led to his 
discovery of the silver mine El Gallo 2 in Mexico. As well, Ball led McEwan 
Mining in its development of gold-silver mine El Gallo 1 and achieved the 
build under budget and on schedule, a feat rarely achieved in mining 
construction. Since then, Ball has continued to pursue new innovations 
including the use of electric haul trucks versus diesel and new processing 
technologies to produce gold as McEwen Mining strives to advance the 
industry.

Ball has been able to give back, both through his company’s growth and his 
own personal growth. He maintains a scholarship at DC and has done so 
since graduating from university. The scholarship is awarded annually to 
the most improved student from year one to year two of the Business 
Administration – Marketing program. He chose to establish this scholarship 
based on the personal changes he underwent through his time at DC.

McEwen Mining provides infrastructure in the mining areas of Mexico and 
Argentina. This includes paved roads, clean water, large equipment 
training, laptop and Wi-Fi education and scholarships in the mining sector, 
which assist in changing community mindsets about the mining industry 
and provide individuals with new and unique skills.

A  G O L D E N  E X A M P L E

“The overall environment at DC allows you to improve yourself, 
    grow and mature. It was a time when I gained a tremendous amount 
    of con�dence in my own ability.”
  
    IAN BALL    
    G R A D UAT E ,  2 0 0 2  B U S I N E S S  A D M I N I S T R AT I O N  –  M A R K E T I N G
    M C E W E N  M I N I N G



Michele Roberts, a graduate of the Biomedical Engineering Technician 
program at DC, has established herself as an exceptional leader in the 
health-care industry. She works for Philips Healthcare Canada, a company 
focused on meaningful innovation and that serves professional and 
consumer markets through three overlapping sectors: health care, lighting 
and consumer lifestyle. 

Beginning as a �eld service engineer with Philips, Roberts recently moved 
to a project manager role and has been recognized with several awards for 
her contributions. This includes a Silver Pinnacle Award in 2011 and a Gold 
Pinnacle Award in 2013, both of which recognize the highest level of 
achievement within Global Sales and Service in North America at Philips, 
accounting for the top three per cent of each department.

Roberts attributes her success to her start at DC, speci�cally to several key 
faculty members: Pravin Patel, Sandra Kudla and Richard Tidman. She 
credits them with transforming the program into one of the most respected 
in the province.

“It wouldn’t be the program it is without them,” said Roberts. “The DC 
biomedical program is very well-known and very well-respected throughout 
the health-care community because of the foundation they established. My 
team at Philips is currently made up of 60 per cent DC graduates.” 

Along with the key faculty, Roberts also pointed to the strong sense of 
community at DC as a favourite memory. “As a class we all ended up 
becoming very close,” said Roberts. “We were the �rst students in the 
program so there were only 14 of us and to this day, we are a close-knit 
group. Most of us still keep in touch.”

Roberts gives back to the DC community that helped lead her to success 
by serving on the DC Program Advisory Committee for the Biomedical 
Engineering Technician program. This commitment allows her to assist with 
maintaining the high standards of the program set by her professors. She 
meets twice a year with a dozen other professionals to discuss how to 
better the program so graduates have the skills they need to succeed in the 
highly competitive health-care �eld. The committee also seeks donations, 
which can include new equipment for training or �nding speakers or 
mentors for students.

L E A R N I N G  T O  L E A D  B Y  F O L L O W I N G

“There were only 14 people in  
    the program and to this day,    
    we are a close-knit group.         
    Most of us still keep in touch.”
    MICHELE ROBERTS     
    G R A D UAT E ,  2 0 0 6  B I O M E D I C A L  
    E N G I N E E R I N G  T EC H N O LO G Y
    P RO J EC T  M A N AG E R ,  
    P H I L L I P S  H E A LT H C A R E



A�er graduating from DC in 2007, Amanda de Souza pursued her artistic 
passion in New York City (NYC) and has since become the senior designer 
for W Magazine, a Conde Nast publication. 

Her years at DC allowed her to grow and focus her talents.  From the team 
mentality instilled in her to the faculty support, de Souza credits DC with 
much of her workforce preparation.

“My classes were hands-on in that there are skills learned in my years at 
DC that, to this day, re�ect in my everyday work,” said de Souza. “They 
prepared me for what was ahead in the fast-paced world of advertising in 
NYC.”

Her decision to move to NYC required a level of strength and determination 
that few possess. With the encouragement of DC faculty members who 
saw the talent she possessed, de Souza made the international leap with 
con�dence.

“Dawn Salter was my professor and was always helpful and encouraging,” 
said de Souza. “She was an inspiration to me and as a woman it was 
important to me to have that kind of role model.”

de Souza recently showed and sold her work at a store called PIQ that is 
located in Grand Central Terminal. The PIQ store is bold and bright with a 
very contemporary look and features unique and unexpected items, 
including limited editions, and rare art pieces.  De Souza has not limited her 
creative talent to her workplace. She also supports her community through 
art by volunteering for an organization called Sing for Hope in NYC.

“Last year I was a featured artist for one of their public art installation 
projects where 88 pianos were painted and placed throughout the city,” 
said de Souza. “The pianos then took up residency in schools, hospitals and 
community centres where Sing for Hope members continue to return for 
classes and workshops for �ne and performing arts.”

She also provides inspiration and help for her program by serving on the 
DC Advertising Program Advisory Committee (PAC) and returning to 
the college as a guest speaker.

T A K I N G  A  B I T E  O U T  O F  T H E  B I G  A P P L E

“The skills I learned during          
    my years at DC are still          
    re�ected in my every 
    day work.”
    AMANDA DE SOUZA     
    G R A D UAT E ,  2 0 0 8  A D V E R T I S I N G
    S E N I O R  G R A P H I C  D E S I G N E R ,               
    W  M AG A Z I N E

 



Russ Montague has successfully discovered a way to convert his love of 
pop culture and his plethora of work experience with iconic companies 
such as MuchMusic, MTV Canada and Universal Studios into multiple 
entrepreneurial endeavours, making him a geek-culture staple.

In 2011, Montague founded the 24-hour �ash retail website ShirtPunch, 
which o�ers customers in 96 di�erent countries the opportunity to 
purchase a newly designed T-shirt at the low price of $10. Each shirt is 
available for 24 hours only, increasing the exclusive nature of the design. 
This �rst dip into being an entrepreneur was sparked by Montague’s desire 
to become his own boss and its foundation cemented during his time at DC.

“Going to Durham was eye-opening for me because I discovered what I 
really wanted to do right from day one,” said Montague. “It really shaped 
my foundation. I am a nerd at heart and if I didn’t own these companies I 
would subscribe to them and purchase from them.”

The success of ShirtPunch’s unique business model has enabled the 
company to receive endorsements from several celebrities including icons 
like director Kevin Smith and Marvel creator Stan Lee; opened doors to 
substantial licensing opportunities with large brands such as Star Wars, 
Star Trek, and most recently, the new NBC television show Hannibal; and 
allowed Montague to develop his second entrepreneurial endeavour, a 
subscription-based company called Nerd Block, which o�ers subscribers
 in 21 countries a box of �ve to six toys and collectibles and an exclusive 
T-shirt every month.

“It’s interesting because there’s a switch that happens,” said Montague. 
“At the beginning you’re knocking on everyone’s door and then all of a 
sudden they’re knocking on your door. It’s really weird when something like 
that happens – weird in a great way.”

His triumphs have allowed Montague to share his success with the 
community.

“Landing in the Durham Region is not a coincidence,” said Montague. 
“I know how hard it is to �nd a job in this area. When I built ShirtPunch and 
Nerd Block I had the opportunity to start anywhere, but there was no way 
I could leave this area. I knew I would get to employ a signi�cant amount 
of people and I wanted to do it here. ”

E M B R A C I N G  G E E K N E S S

“If you put your mind to it, you can accomplish 
    anything.” – Marty Mc�y, Back to the Future”
RUSS MONTAGUE  
G R A D UAT E ,  2 0 0 4  A D V E R T I S I N G  –  A D M I N I S T R AT I O N
P R E S I D E N T  A N D  C O - F O U N D E R ,  
N E R D  B LO C K  A N D  S H I R T P U N C H
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Appendices
Appendix A:
The provincial government’s Minister Binding Policy Directive for Annual Reports requires that college annual reports include a summary of the results of the 
previous year’s Business Plan. As such, the following chart captures some of the highlights that allowed the college to realize success in all four of the high-level 
goals in its 2013-2014 Business Plan. 

Business plan goal	 Achieved	 Highlights:

Responsible, strategic growth	 Yes	 •	� Finished construction on Centre for Food, classes began.

		  •	 Significant work accomplished on new Campus Master Plan with UOIT.

		  •	� Increased academic day from 8 a.m. to 6 p.m. to 8 a.m. to 9 p.m.

		  •	� Implemented three-year student services plan in Whitby.

		  •	� Created Healthy Campus Task Force. 

Dynamic partnerships	 Yes	 •	� Submitted and received approval on a number of research proposal 
applications, with other proposals pending.

		  •	� Implemented e-portfolio project across select health programs. 

		  •	� Joined with five other post-secondary institutions in project to assess 
student experiences in transitioning from college to university pathways.

		  •	� Established memorandum of understanding for Durham Learning and 
Business Innovation Park.

		  •	� Realized significant increases in the number of former Durham College 
students attending UOIT and the number of former UOIT students attending 
Durham College.

		  •	� Developed marketing plan with UOIT to foster greater gains in students 
moving between the two schools. 

Student-focused teaching and learning	 Yes	 •	� Improved scores in four of the five core benchmark areas on the provincial 
key performance indicators survey.

		  •	� Met all six criteria from third-party Program Quality Assurance  
Process Audit.

		  •	� Provided training sessions to more than 600 participants for maximizing the 
use of the college’s learning management system.

		  •	� Completed the successful move of nine programs from the Oshawa campus 
to the Whitby campus. 

		  •	� Trained 42 faculty in the principles of effective hybrid and online  
course delivery. 

		  •	  �Began working toward establishing uniform communications course 
curriculum across all programs. 

		  •	� Implemented Ontario Adult Literacy and Basic Skills Curriculum Framework.

		  •	� Reviewed 15 OntarioLearn courses and developed ratings, comments and 
recommendations for change.

		  •	� Joined virtual reference library service with 10 other colleges.

Core institutional priorities	 Yes	 •	� Expanded part-time hiring project to all academic schools.

		  •	� Completed three campus lockdown exercises. 

		  •	� Completed employee engagement survey.

		  •	� Developed student mobile application.

		  •	� Fully launched I Heart DC committee.

		  •	� Created stewardship program to further engage donors and alumni.

		  •	� Achieved $5 million fundraising goal. 

		  •	� Achieved balanced financial results.

		  •	� Developed new fund to provide financial support to international students  
in need.

		  •	� Implemented Student Affairs office restructuring plan. 
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Appendix B: 
Key Performance Indicators (KPI) report

Ontario colleges are mandated by the provincial government to collect and 
report KPI data to measure how well they are meeting the needs of students, 
graduates and employers. The KPI initiative is designed to ensure colleges are 
accountable, effective and responsive to these stakeholders. 
 
The chart below shares Durham College’s results in the five KPI benchmark 
areas, along with the college’s and system’s changes versus 2013-2014. 
 
Each year Durham College reviews the KPI results and introduces new measures 
intended to address areas of concern identified by students through the survey 
and improve student satisfaction as the college lives its mission that the student 
experience comes first. Every department then develops and implements KPI 
improvement plans to work toward enhancing the student experience. As a 
result, over the past year the college matched or improved its scores in four of 
five categories.

Surveys were administered during the 2013-2014 fiscal year and results released to the colleges at 
the end of March, followed by a public release in mid-April.

Appendix C: 
Summary of advertising and marketing complaints received.

None received.

Appendix D: 
Report on College Council

Once again in 2013-2014, College Council members helped inform and shape 
college decisions. Council met four times over the year, providing feedback on 
the college’s 2013-2016 Strategic Plan, new operational policies, the provincial 
government’s Strategic Mandate Agreement process, employee town hall, 
government post-secondary policy and college construction projects, along with 
comments about general issues impacting the campuses. 

Benchmark category	

Student Satisfaction	 74.3	 0.5	 -0.8

Graduate Satisfaction	 78.2	 2.4	 0.1

Graduate Employment	 85.5	 1.8	 -0.2

Employer Satisfaction	 92.2	 -2.8	 -1.2

Graduation Rate	 66.7	 1.0	 0.6

DC per cent

DC percentage point increase/decrease

System percentage point increase/decrease
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